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Certified Tax Agents industry is growing with the development of the socialist 
market economic system. Implemented in 1993, Law of the People’s Republic of 
China on the Administration of Tax Collection provides the legal basis for the tax 
agency in China. The Certified Tax Agents Limited Corporation just appears in the 
last century in the late 1990s. With China's rapid economic development, the role of 
the Certified Tax Agents Limited Corporation in the field of China's tax revenue is 
growing, not only to protect the interests of the state tax revenue, but also safeguard 
the legitimate rights and interests of taxpayers.  
Firstly, this thesis analyzes the characteristics, macro environment and the 
common problems of the industry of Certified Tax Agents. Compared with developed 
countries, there are many problems inevitably. But Certified Tax Agents industry 
development prospect is broad. Facing the industry development is relatively slow, 
we need to introduce advanced marketing idea, and establish a suitable marketing 
strategy to meet the needs of their development. 
Secondly, this thesis analyzes the strengths, weaknesses, opportunities and 
threats of the JR Certified Tax Agents Limited Corporation. After evaluating the 
segmented market, choose suitable target market according to the actual situation of 
the JR Certified Tax Agents Limited Corporation. 
At last, this thesis concludes the effective strategy of relationship marketing 
base on the frame of six-market model. The purpose of this thesis is to contribute to 
the development of the JR Certified Tax Agents Limited Corporation. 
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1  绪论 






























令第 60 号，第五十七条. 




































务报》，2006 年 1 月）主要介绍德国、日本、韩国、美国、英国等国家的税务代
理制度。其他如中国注册税务师协会赴英、德考察团撰写的《中税协代表团赴
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